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Ozet

Bu calismanin amaci, retorik stratejilerinin kurumsallasma siirecindeki roliinii ve
etkinligini smamaktir. Retorik stratejileri belirli sosyal olgularin toplum igerisinde
kurumsallagsmas1 agisindan bir siireklilik sergilemekte ve Pathos, Logos ve Ethos
seklinde siniflandirilmaktadir (Aristotle, 1991). Bu a¢idan bakildiginda toplumun
onemli kesimlerini temsil eden kurumsal aktorler kullandiklar1 sdylem yoluyla etkili
metinler lretmekte ve savunduklar1 sosyal olgulara dair diislincelerin yayilimin
saglamaktadirlar. Calismada kurumsallasmanin hangi retoriksel stratejiler esliginde
gerceklestigini sinamak adina sigorta endiistrisi arastirma kapsamina alinmistir. Farkli
baglamlarda farkli retoriklerin daha baskin olabilecegi diisiincesine uygun olarak,
calisma sonucu ortaya konan bulgular, Tiirkiye’de sigortacilik sektoriindeki
kurumsallagsma siirecinin Pathos, Ethos ve Logos stratejileri seklinde ardisik bir
siralamay1 izledigine isaret etmistir.
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Abstract

The purpose of this study is to examine the role and effectiveness of rhetorical
strategies in the process of institutionalization. Rhetorical strategies present continuity
with regard to institutionalization of certain social phenomena in society and are
classified as Pathos, Logos and Ethos (Aristotle 1991). When considered from this point
of view, institutional actors representing the important sections of the society produce
effective texts through the discourse they use and ensure dissemination of the ideas
regarding social phenomena they defend. In the study, insurance industry was taken
into the scope of research to present in company with which rhetorical strategies
institutionalization takes place. In accordance with the idea that different strategies
might be dominant in different contexts, the findings put forth as a result of the study
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indicated that the institutionalization process in insurance sector followed the order of
Pathos, Ethos and Logos strategies.
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