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Ozet

Bu caligmada; termal turizmin Tiirkiye ve diinyadaki durumuna, Tiirkiye nin
jeotermal potansiyeli ve termal turizmdeki kullanim oranlarina, termal sularin 6zellikleri
ve saglik agisindan faydalarina, Turizm Bakanligi’nin konuyla ilgili faaliyetlerine,
termal turizm isletmelerinde pazarlama karmasi unsurlarina, Kirsehir’deki termal
tesislerin durumuna deginilmis ve Kirsehir’de termal turizm hizmeti veren isletmelerde
konaklayan turistik tiiketicilerin tatmin diizeylerine etki eden faktorlerin belirlenmesi
iizerine bir aragtirmaya yer verilmistir. Arastirma, termal tesislerde konaklayan turistik
tiiketicilere anket uygulanarak yapilmistir. Arastirmanin amacina yonelik faktér analizi
ve MANOVA analizi yapilarak, katilimcilarin tatmin diizeylerine etki eden faktorler
ortaya konulmus ve demografik ozelliklere gore farklilik gosterip gostermedigi tespit
edilmistir. Elde edilen sonuglara gore termal tesislerde konaklayan turistik tiiketicilerin
tatmin diizeylerinde, “siire¢ yonetimi”, “tesis ¢alisanlarinin niteligi”, “tesisin nitelikleri”
ve “yeniden satin alma ve Onerme davranislar’” faktorlerinin etkisi oldugu ve bu
faktorlerin tiiketicilerin demografik ozelliklerine gore farklilik gdsterdigi ortaya
cikmugtir.
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Abstract

In this study, it was mentioned the situation of thermal tourism in Turkey and in
the world, Turkey’s geothermal potential and utilization of the thermal tourism, the
characteristics of the thermal waters and benefits in terms of health, activities related to
the subject of the tourism ministry, elements of the marketing mix in the thermal plant,
the status of the thermal plant in Kirsehir, a research about determining the level of
satisfaction of the consumer who staying in thermal plants. Research was conducted by
applying the survey methods to the tourist consumer accommodate in thermal plants. It
has been demonstrated the factors affecting the level of satisfaction of participants by
the agency of factor analysis and MANOVA analysis were made for the purpose of
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research and were determined whether if they show changes according to demographic
characteristics. According to results, it has appeared as the impact of factors “process
management”, qualifications of the facility employees”, “qualifications of the facility”,
“repurchase and recommend behaviors” on satisfaction of the consumer and these
factors vary according to their demographic characteristics.
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