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Otel Isletmeleri Instagram Paylasimlarinin Sosyal Medya Pazarlamasi
Kapsaminda icerik Analizi Yontemi ile Degerlendirilmesi'
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Ozet

Sosyal medyanin bir¢ok sektérde oldugu gibi turizm sektoriinde de tiiketiciler ile
etkilesime geg¢mek, iliski kurmak ve marka farkindaligi olusturmak amaciyla
kullaniminin hizli bir sekilde arttig1 goriilmektedir. Turizm {riiniiniin deneyime dayal
olmas1 nedeniyle tiiketilmeden ©nce {iirtin hakkinda bir yargiya varmanin kolay
olmamas1 ve sunulan hizmetlerin soyut yapisindan dolay1 satin alma dncesinde seyahat
edenler i¢in satin alma siirecinde bazi riskler olusmaktadir. Bu nedenle otel
isletmelerinin sunduklar1 hizmetleri somutlagtirma ve tiiketiciler ile iletisim c¢abalarina
katki saglayan kaliteli gorsellerin bulundugu sosyal medya araglart 6nemli bir hale
gelmektedir. Buna bagli olarak bu ¢alismanin temel amaci, otel isletmelerinin fotograf
tabanli bir sosyal medya araci olarak Instagram’daki uygulamalarini incelemek ve
otellerin fotograf tercihlerinde tiirlerine goére bir farklilik olup olmadigini analiz
etmektir. Bu amaca yonelik olarak 10 — 15 Agustos 2015 tarihleri arasinda TripAdvisor
tarafindan ilan edilen Tirkiye i¢in en iyi otel kategorisinde bulunan ve Instagram
kullananan otel isletmelerinin resmi Instagram hesaplarindaki paylasimlar icerik analizi
yontemiyle incelenmistir. Ayrica otel isletmelerinin tiirii ile paylasimlar1 arasindaki
iliski olup olmadigin1 analiz etmek icin ki-kare ve icerik temalar1 ile takipgilerin
isletmeye etkilesimi arasinda iliski olup olmadig1 belirleyebilmek icin ise Kruskal—
Wallis H testlerinden faydalanilmistir. Arastirmanin sonuglarina gore otel isletmelerinin
fotograf paylasimlart 11 tema altinda toplandigi, kiy1 ve sehir otellerini paylasimlarinda
anlamli farkliliklar oldugu goriilmektedir. Ayrica arastirmanin sonunda otel isletmeleri
icin baz1 6neriler de sunulmustur.
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'Bu calisma 12-15 Kasim 2015 tarihinde diizenlenen 16. Ulusal Turizm Kongresinde sunulmustur.
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Abstract

It is seen that usage of social media in order to communicate with consumers to
have relation and to create awareness of brand has increased dramatically in tourism
sector as well as in other sectors. There are some risks during buying process for
travellers due to difficulty in deciding before consumption since tourism product
depends on experience and abstract structure of service provided. Therefore, social
media tools which provides high quality visualizations that supports communication
efforts of hotel managements with consumers and making the service concrete become
important. Depending on that, the main aim of this study examination of applications of
hotel managements on Instagram as a photo based social media tool and analyzing
whether there is a difference between their photo preferences depending on their type or
not. Based on this aim, between 10-15 August, 2015, sharings of hotel managements
which are within the best hotel category for Turkey advertised by TripAdvisor and
which use Instagram are examined by content analysis method. Also chi-square is used
to analyze whether there is a relationship between types of hotel managements and their
sharings or not. Kruskal Wallis H is used in order to determine whether there is a
relationship between content themes and interaction of followers with the management.
Accorrding to results of the study, photo sharings of managements fall under 11 themes,
it is seen that there are significant differences between sharings of city and coast hotels.
Besides, some suggestions are offered for hotel managements at the end of the study.
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