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Ozet

Isletmenin icsel kapasitesinin énemli bir boyutunu olusturan duygusal yetenek
kavrami, bir isletmenin calisanlarini nasil cesaretlendirecegini, giiclendirecegini ve
orgiitsel baglhiliklarini saglayacaklarmi agiklamaktadir. Orgiitsel etkilesimlerin sosyal
ag1 igerisine sinmis bir yetenek oldugundan, taklit edilmesi zordur. Bu nedenle,
isletmenin siirdiiriilebilir rekabet iistiinliigli elde etmesinde dogrudan bir etkiye sahiptir.
Ayn1 zamanda, isletmenin temel yetkinlikleri lizerinden de performansini arttirmaktadir.
Bu calismada, duygusal yetenek dinamikleri ile igletmenin temel yetkinliklerinden biri
olan pazarlama yetene8i arasindaki iligkiler ve isletme performansina etkileri
arastirilmistir. Tiirkiye’nin gesitli bolgelerinden 211 isletmenin 307 orta ve {ist diizey
yoneticisinden elde edilen veriler, Oncelikle faktor ve giivenilirlik analizlerine tabi
tutulmustur. Hipotezleri test etmek iizere yapilan regresyon analizleri sonucunda ise,
duygusal yetenek dinamiklerinin isletme performansini hem dogrudan hem de
pazarlama yetenegi lizerinden olumlu yonde etkiledigi bulgularina ulasilmistir.
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Abstract

Emotional capability concept, which constitute an important dimension of the
internal capacity of the organization explains how an organization encourage,
empower, and bind the employee to the organization. Because it is deeply embedded
within the social network of the organizational interaction, it is difficult to imitate.
Thus, an effective management of emotions in an organization can facilitate a
sustainable competitive advantage. Also, an organization’s emotional capability
influences its performance via core-competencies of organization. In this study, the
relationships among the emotional capability dinamics and marketing capability, which
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is one of the core-competencies of organization, and their impact on business
performance have been researched. Research data collected from 307 managers of 211
firms from different regions of Turkey have first been subjected to factor and reliability
analyses. Regression analyses have been used to test the hypotheses and the results

show that emotional capability dinamics have positive effects both directly and via
marketing capability on business performance.
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