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Cevrimici Gizlilik ve E-Sadakat Egilimi Mliskisi Uzerine Ulkeler Arasi
Bir inceleme:
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Ozet

E-ticaret, giiniimiiz miisteri ve kurumlarinin davranis ve isleyislerini radikal bir
bicimde degistirmistir. Ote yandan, gitgide artan cevrimici alisveris zemininde
miisterilerin  sadakatini saglamak zor bir hedeftir. Literatiirdeki arastirmalar,
miisterilerin e-sadakat egilimlerini etkileyebilecek cesitli faktorler Onermislerdir ki
bunlar arasinda arka planda kalmig bir kavram c¢evrimi¢i gizliliktir. Bu bakimdan,
cevrimici gizliligin e-sadakat egilimleri tizerindeki etkisini incelemek hem teorik hem
pratik agidan fayda saglayacaktir. Bununla birlikte dnceki arastirmalar, miisterilerin e-
hizmet saglayicilart ile ilgili tutum ve davraniglarimin bagli bulunduklan iilkesel ve
kiiltiirel kosullardan da etkilenebilecegini belirtmistir. Bu dogrultuda arastirmamiz,
cevrimigi gizlilik ve e-sadakat egilimleri arasindaki iligkiyi, e-ticaretin az tercih edildigi
Tiirkiye ve Rusya kapsaminda test etmektedir. Toplam 325 katilimcidan elde edilen veri
ile yapilan analizler dogrultusunda, ¢evrimi¢i gizliligin e-sadakat egilimi iizerinde e-
memnuniyet araciligtyla dolayli bir etkisi oldugu bulunmus, c¢evrimigi gizlilik ve e-
memnuniyet iliskisinin Tirkiye’ye nazaran Ozellikle Rusya’da daha gii¢lii oldugu
gbzlemlenmistir. Sonuglarla ilgili hem teorik hem de pratik ¢ikarimlar ele alinmistir.
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Abstract

E-commerce has dramatically changed the way customers and organizations
behave and function today. Nevertheless, ensuring customer loyalty in online mediums
is a challenging task. Extant literature suggests various factors that affect customers’
online loyalty intentions including online privacy, which has been an understated
concept. Thus, it is critical to investigate the effect of online privacy on e-loyalty
intentions. Studies have also mentioned that customers’ attitudes and behaviors in
online might be affected by country and culture specific characteristics. Therefore, our
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study examines the relationship between online privacy and e-loyalty intentions in the
context of two countries with limited e-commerce use, Turkey and Russia. Findings
based on data collected from 325 participants confirm an indirect relationship between
online privacy and e-loyalty intentions through e-satisfaction while online privacy - e-
satisfaction association has been found to be stronger in Russia than Turkey. Our study
further discusses theoretical and practical implications.
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