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Ozet

Nakit kullanilmadan, kredi karti ile yapilan aligveris bilingsiz bir tiiketim egilimi
olusmasina ve tliketicinin gelirinin {izerinde harcama yapmasina neden olmaktadir.
Kompulsif satin alma, olumsuz olaylara veya duygulara tepki olarak ortaya ¢ikan ve
tekrar eden satin alma eylemi olarak tanimlanmaktadir. Gereksiz ve asir1 harcamaya yol
acan bir aligveris bagimliligidir. Bu ¢alisma, Kirikkale’de yasayan tiiketicilerin kredi
kartina ve kullanimina yonelik tutumlarini incelemeyi ve bu tutumlarin tiiketicilerin
kompulsif satin alma davranist lizerindeki etkilerini ortaya koymayi1 amaglamaktadir.
Calisma kapsaminda Kirikkale’ de yasayan ve herhangi bir bankanin kredi kartina sahip
olan 18 yas tsti tiiketicilere anket uygulamasi yapilmistir. Anket sonucunda elde edilen
verilere Bagimsiz Orneklem t Testleri, Tek Yénlii Varyans Analizi (One-Way ANOVA)
ve Regresyon Analizi uygulanmistir. Yapilan analizler ile kredi kartt kullanimi ve
tilketicinin kredi kartina olan tutumunun kompulsif satin alma davranisini etkiledigi
sonucuna ulagilmstir.
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Abstract

Non-cash shopping with solely employment of credit cards leads to tendency
towards unconscious consumption, as well as encourages consumers to spend more
than their income. Defined as a repetitive act of purchase as a response to unfavourable
experiences or negative feelings, compulsive buying is an addiction that causes
unnecessary and excessive spending. This study aims to examine consumers’ attitude
toward credit card and credit card usage and to reveal impacts of these attitudes on
consumers’ compulsive buying behaviours. In scope of the study, a survey has been
carried out for 18+ year-old consumers living in Kirikkale and using credit cards of
any bank. Consequent data has been subjected to Independent Sample t Test, One Way
ANOVA and Regression Analyze. As a result, this series of analysis has demonstrated
that consumers’ attitude toward credit card usage affects the act of compulsive buying.
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