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Ozet

Bu calisma Istanbul ilinde faaliyet gosteren tekstil sektdr isletmelerinin girisimci
yonliiliikk, stratejik yonliiliikk ve performans iligkisini belirlemeye yonelik gorgiil bir
arastirmay1 amaglar. Girisimcei yonliiliik, stratejik yonliilik ve performans olarak ¢
boyutlu tasarlanan c¢alismada anket yontemi kullanilmistir. Anket c¢alismasi 400
isletmeyle yiiz yiize gorlisme yontemi ile gerceklestirilmis ve elde edilen veriler
degerlendirilmeye alinmistir. Verilerin analizinde, Lisrel 8.7 istatistiki program
yardimiyla dogrulayici faktor analizi ve yapisal esitlik model analizi ile test edilmistir.
Analizde arastirmada olusturulan, her {ic hipotez kabul edilmis olup hipotezler
sonucunda olusturulan arastirma modeli tam olarak dogrulanmaistir.
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Abstract

This study aims an empirical research to determine entrepreneurial orientation,
strategic orientation and performance relationship for textile firms that operate in
Istanbul. Questionnaire method was used in the study that was organized in three layers
as entrepreneurial orientation, strategic orientation and performance. The created
questionnaire was applied to 400 firms with face-to-face interview technic and the
obtained data was analyzed. Confirmatory factor analysis and structural equation
model analysis were conducted in data analysis by using Lisrel 8.7 statistics package
program. All of the three hypotheses were accepted and the research model that was
created depending on the hypotheses was entirely verified.
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