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Ozet

Isveren markas1 calisan ve potansiyel ¢alisanlara yonelik marka yaratma siireci
oldugundan isgletmelerin giindeme aldig1 ve ihmal edemeyecekleri 6nemli bir konudur.
Bu caligmanin amaci, isletmelerin insan kaynagi olan yetenekli ¢alisanlarin igveren
markasiyla etkilesimini ortaya ¢ikarmaktir. Bu kavramlarin birbirleri arasindaki iliskiye
etki eden unsurlarin degerlendirilerek, isveren markasi ile yetenekli c¢alisanlarin
arasindaki etkilesim agiklanmaya ¢alisilmistir. Calismada ¢esitli sektorlerde, is
stireclerinde yetenek yonetimi ve igveren markasini uygulayan insan kaynagi
yoneticileri ile yar1 yapilandirilmig goriismeler yapilmistir. Calisma, 2017 yili Ocak-
Mayis aylar arasinda olmak iizere toplam 5 ay siirmiis ve 21 insan kaynaklar1 yoneticisi
ile roportajlar gerceklestirilmistir. Arastirmada, Maxqda 11 yazilim programindan
yararlanilarak nitel veriler {izerinden analizler yapilmigtir. Arastirma sonucunda,
yetenek ve marka personel iligkisi kavramimnin yogun olarak birlikte kullanildigi
gorilmiistiir.

Anahtar Kelimeler: Isveren Markasi, Yetenek Yonetimi, Performans, insan
Kaynaklari.

Abstract

Employer brand is a matter so highly important that cannot be neglected and will
be taken in agendas by enterprises since it is a process to create a brand for currently
working and potential employees. The purpose of this study is to uncover the interaction
of employers' brands with talented employees. The interaction of these concepts with
each other was evaluated and the interaction between the employer brand and talented
employees was tried to be explained. Semi-structured negotiations were held with
human resources managers working in various sectors, employing talent management
and employer branding in business processes. The study lasted a total of 5 months
between January and May 2017 and interviews with 21 human resource managers were
conducted. In the study, analyzes were made on qualitative data by using Maxqda 11
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software program. As a result of the research, it has been seen that the concept of talent
and brand personnel relation is used intensively.
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