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Ozet

Tiirkiye’de besin destek {iriinii pazart biliylimektedir. Yerli ve uluslararasi
iireticiler Tirkiye pazarina her gegen giin yeni besin destek iirlinleri sunmaktadirlar.
Bununla birlikte, Tiirkiye’de pazarlama alaninda bu {iriinlerin tiiketimini konu alan
aragtirma son derece azdir. Besin destek {riinlerini tiiketenlerin demografik
Ozelliklerini, triinlerin bilinirlik ve kullanim oranlarmmi anlamak tireticiler, devlet ve
ilgili sivil toplum kuruluslart i¢in strateji tayin etme noktasinda énem tagimaktadir. Bu
kesifsel arastirma Istanbul’da yasayan 18 yas ve iizeri 673 kisiyle yapilmustir. Veriler
anket formu ile toplanmis, calismada cevaplayicilarin demografik ozellikleri, besin
destek Triinlerini kullanma nedenleri, tanima ve tiikketme oranlart arastirilmistir.
Cevaplayicilarin besin destek iirlinlerini kullanma nedenlerinin basinda bagisiklik
giiclendirme, halsizligi 6nleme, fiziksel ve zihinsel performansin geldigi bulgusuna
ulagilmistir. C, B, D vitaminlerinin ve kalsiyumun kullanim oraninin yiiksek oldugu,
glukozaminin bilinirlik ve kullaniminin ise son derece diisiik oldugu goriilmiistiir. Bu
arastirmanin gelecekte saglikli yasam bi¢imi iriinleri pazarinda yapilacak nedensel
arastirmalara Onciiliikk edecegi diisiiniilmektedir.
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Abstract

Dietary supplement market is growing in Turkey. Local and multinational
companies develop and introduce many new products for Turkish dietary supplements
market. However, in marketing literature few academic research could be found
regarding Turkish consumers’ behavior about dietary supplements. The study involved
673 Turkish consumers from Istanbul, over eighteen years of age. The study examines
the characteristics of the respondents regarding demographics, reasons for using
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dietary supplements, dietary supplements recognition and consumption rates. It is found
that top three reasons to consume dietary supplements are immunization, prevention of
exhaustion and increasing physical and mental performance. The usage frequency of
vitamins C, B, D and calcium are the highest among all. Glucosamine recognition and
usage frequency is found very low in the sample. This research is believed to provide
valuable information for further causal research that will be conducted in healthy
lifestyle products market.
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