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Ozet

Bu calismanin amaci orgiitlerin hizmet verdikleri sosyo ekonomik statii gruplari
ile orgiitlerin kurumsallagma big¢imleri arasindaki iligskinin kesfedilmesidir. Tiiketicilerin
talepleri ayn1 sektorde bulunan orgiitlerin farkli uygulamalar1 benimsemelerine yol
acabilir. Boyle bir etki rekabetin yogun oldugu, farkli &zelliklere sahip iiriinlerin
satildigit ve miisteri yelpazesinin genis oldugu sektorlerde goriilebilir. Calisma
kapsaminda ¢esitli kuyumculuk firmalarinda c¢alisan kirk dokuz iist diizey yonetici ile
yapilandirilmis  miilakat gergeklestirilmistir. Calismanin aragtirma deseni  kiiltiir
analizidir. Toplanan veriler igerik analizi yontemlerinden birisi olan kategorik analiz
teknigiyle analiz edilmistir. Yapilan analiz sonucunda diisiik ve yiiksek sosyo ekonomik
statli gruplarinda bulunan insanlarin oOrglitlerden beklentilerinin ve zihinlerindeki
ideallerin farkli oldugu tespit edilmistir. Bu ayrimin ise kurumsal g¢evreyi etkileyerek
orgiitsel yap1 ve uygulamalar lizerinde belirleyici bir rol oynadig tespit edilmistir.

Anahtar Kelimeler: Yeni Kurumsal Kuram, Esbi¢imlilik, Sosyo Ekonomik Statii,
Mesruiyet, Kurum.

Abstract

The purpose of this study is to explain how organizations’ institutional forms
differentiates to serve their customers who have different socioeconomic status.
Customer demands may force organizations to adopt different activities even if they
operate in the same industry. Firms may encounter such force in an industry that
involves high competition and wide product/customer range. In this respect, structured
interviews have been conducted with forty-nine top managers who are working in
various jewelry firms. Research pattern of this study is culture analysis. Research data
has been analyzed by categorical analysis which is a sub-class of the content analysis.
Findings indicate that people who belong to low socio economic status classes and high
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socio economic status classes have different expectations from organizations and they
hold different cognitive ideals. The results show that implied differentiation shapes the
institutional environment and by this way it determines which organizational structures
and practices are going to be institutionalized in the field.
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