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Ozet

Bu arastirmada miisteri-calisan bagi boyutlarindan birisi olan uyumun miisteri
memnuniyeti ve davranigsal niyet iizerine etkisi irdelenmistir. Bu amagla bir arastirma
modeli gelistirilmistir. Modelde yer alan ii¢ adet hipotezin test edilmesi amaciyla
tesadiifi olmayan Ornekleme yontemlerinden kolayda ornekleme yontemi ile secilmis
olan ve Fethiye ilgesindeki otellerde konaklayan 825 yabanci turiste yonelik bir anket
caligmast uygulanmistir. Analiz yontemi olarak yapisal esitlik modeli benimsenmistir.
Bu calisma ile turizm alanyazininda ilk kez miisteriler ile ¢alisanlar arasinda olusan
uyumun miisteri memnuniyetini ve davranigsal niyeti olumlu yonde etkiledigi tespit
edilmigtir. Ayn1 zamanda miisteri memnuniyetinin davranigsal niyet iizerinde olumlu bir
etkiye sahip oldugu goriilmiuistiir.
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Abstract

In this research, the effect of rapport, which is one of the dimensions of customer-
employee bond, on customer satisfaction and behavioral intent was examined. A model
was developed and tested for this purpose. Three hypotheses were formed for the model
test, and the questionnaire was applied on 825 customers staying in the hotels of
Fethiye that were selected by convenience sampling method from non-random sampling
methods. As a method of analysis, a structural equality model was adopted. As a result
of the model which was formed for the first time in the literature of tourism along with
our study, it was determined that the rapport developing between the customers coming
to accommodation businesses and employees positively affected the customer
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satisfaction and behavioral intent. It was also found that customer satisfaction
positively affected the behavioral intent.
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