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Ozet

Markaya olan giivenin gerek marka sadakati agisindan gerekse de marka tercihi
acisindan olmas1 gereken daha Onemli bir bilesen oldugu oOngoriilmekle birlikte
literatiirde bu iic marka bileseni arasindaki iliskiyi inceleyen pek fazla calisma
bulunmamaktadir. Bu nedenle calismada ii¢ marka bileseni arasindaki etkilesimin
incelenmesi ama¢ edinilmistir. Arastirma kirtasiye boya kalemi sektoriinde yiiz yiize
anket yontemi uygulanarak gergeklestirilmistir. Calismada marka giiveni 6lgegi i¢in
Delgado-Ballester’mn, marka sadakati dlgegi igin Ozdemir ve Kogak’in, marka tercihi
icinse Chang ve Liu’nin gelistirdigi olgek kullanilmistir. Ilgili marka bilesenleri
arasindaki etkiyi belirlemek tlizere arastirma yontemi olarak dogrusal regresyon modeli
kullanilmistir. Olgekler kullanima hazir hale getirilmesi igin faktér ve giivenirlik
analizlerine tabi tutulmustur. Yapilan analizde miisterilerin, ti¢ firmanin da marka
giiveni, marka sadakati ve marka tercihi diizeylerini yeterli gérmedigi ve bunlarin
gelistirmesi gerektigi belirlenmistir. Regresyon analizi neticesinde ise; marka giiveni ile
marka sadakati arasinda anlamli ve pozitif yonde bir iliski oldugu, marka giiveni ile
marka tercihi arasinda yiiksek seviyede pozitif, anlamli bir etki oldugu ve en son olarak
da marka tercihi ile marka sadakati arasinda anlamli ve pozitif yonde bir etki oldugu
ortaya ¢ikmistir. Sonug olarak; marka giiveni gerek marka sadakatini gerekse de marka
tercithini anlamli ve olumlu yonde etkiledigi ayrica; marka tercihinin de marka
sadakatini istatiksel olarak anlamli ve pozitif yonde etkiledigi, marka giiveninin marka
sadakati ve marka tercihinin saglanmasina yonelik 6nemli ve ortak bir bilesen oldugu
tespit edilerek konuyla ilgili hipotezler kabul edilmistir.
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Abstract

While brand trust is expected to be a more important component in terms of brand
loyalty and brand preference, there are not many studies in the literature that examine
the relationship between these three brand components. For this reason, the purpose of
this study is to measure the associaitions among the three brand components. The study
was performed in the stationery paint sector and face to face survey method was
applied. In the study, Delgado-Ballester’s brand trust scale, Ozdemir and Kogak’s brand
loyalty scale and Chang and Liu’s brand preference scale were used. A linear
regression model was used as as a research method to determine the associations
between the three brand components. Scales were subjected to factor and reliability
analyzes in order to make the scales ready for use. It has been found that each
company’s brand trust, brand loyalty and brand preference levels are not satisfactory
and they shoud be improved according to customers’ evaluation. As a result of
regressions analysis, it has been determined a significant and positive association
between brand trust and brand loyalty as a first, secondly significant and positive
association found between brand trust and brand preference, and thirdly significant and
positive association found between brand preference and brand loyalty. To conclude
with it can be sait that brand trust affects both brand loyalty and brand choice in a
meaningful and positive way and brand preference affects brand loyalty in a statistically
significant and positive way and brand trust is the partner component for formation of
brand loyalty and brand preference therefore related hypothesis are accepted.
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